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Advertising and Sales Promotion
Teacher: ______________________


Week of: ______________________
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Chapter 2
Consumer Behavior
Introduction

· Chapter Overview, p. 32
· Impact Advertising, p. 33
Chapter 2 Teaching Resources

Instructor’s Resource CD

· Activities and Projects, Instructor’s Edition, Chapter 2
· PowerPoint Slides, Chapter 2
ExamView® CD

(    Test Bank for Chapter 2
CourseMate

· Interactive eBook

· Interactive Quizzes, Chapter 2
· Simulation Activities, Chapter 2
· Video Assessment, Chapter 2
www.cengage.com/school/advertising
· Crossword Puzzle, Chapter 2
· Glossary

· Flashcards, Chapter 2
· Net Bookmark, Chapter 2
Advertising and Sales Promotion
Teacher: ______________________


Week of: ______________________
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Lesson 2.1
The Consumer Is in Charge
Teaching Resources
· Activities and Projects

· PowerPoint Slides
Goals

· Recognize the importance of understanding the customer’s wants and needs. 
· Identify the five-step consumer decision-making process. 
Focus on Advertising
· Staying Connected with Apps, p. 34
Teach

· Understanding the Customer, pp. 34–35
· So Many Different Decisions, pp. 36–38
Cooperative Learning Activities
· Teamwork, p. 38
Special Features
· Net Bookmark, p. 36

Apply, Review, and Assess
· Checkpoint, pp. 35, 38
· Think About It, p. 38
· Make Academic Connections, p. 38
Annotated Instructor’s Edition
Teaching Strategies

· Visual Learners, p. 37
Apply, Review, and Assess 

· Ongoing Assessment—Checkpoint Answer, pp. 35, 38
· Reteach, p. 38
· Enrich, p. 38
· Close, p. 38
Advertising and Sales Promotion
Teacher: ______________________


Week of: ______________________
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Lesson 2.2
Consumer Purchase Classifications
Teaching Resources
· Activities and Projects

· PowerPoint Slides
Goals

· Distinguish between types of consumer purchases and recognize the level of consumer involvement in buying decisions.
· Describe different types of consumer products.
Focus on Advertising
· From iPod to iWatch, p. 39
Teach

· The Buying Decision, pp. 39–42
· Types of Products, pp. 42–45
Cooperative Learning Activities
· Teamwork, p. 45
Special Features

· Cool Fact, p. 43

· Spotlight on Success, p. 44
Apply, Review, and Assess
· Checkpoint, pp. 42, 45
· Think About It, p. 45
· Make Academic Connections, p. 45


Annotated Instructor’s Edition
Teaching Strategies

· Gifted Students, p. 39
· Print Learners, p. 42
Apply, Review, and Assess

· Ongoing Assessment—Checkpoint Answer, p. 42, 45
· Reteach, p. 45
· Enrich, p. 45
· Close, p. 45
Advertising and Sales Promotion
Teacher: ______________________


Week of: ______________________
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Lesson 2.3
Influences on Consumer Behavior
Teaching Resources
· Activities and Projects

· PowerPoint Slides
Goals

· Discuss consumer buying motives.
· Describe individual, social, and marketing influences on consumer behavior.
Focus on Advertising
· Supermarkets Go Hi-Tech, p. 46
Teach

· Buying Motives, pp. 46–48
· Factors Influencing Consumer Buying Decisions, pp. 48–52
Cooperative Learning Activities
· Teamwork, p. 52
Apply, Review, and Assess
· Checkpoint, pp. 48, 52
· Think About It, p. 52
· Make Academic Connections, p. 52


Annotated Instructor’s Edition
Teaching Strategies

· Kinesthetic Learners, p. 50
Apply, Review, and Assess

· Ongoing Assessment—Checkpoint Answer, pp. 48, 52
· Reteach, p. 52
· Enrich, p. 52
· Close, p. 52
Advertising and Sales Promotion
Teacher: ______________________


Week of: ______________________
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Chapter 2
Review and Assessment


Teaching Resources

Instructor’s Resource CD

· Activities and Projects, Chapter 2
· PowerPoint Slides, Chapter 2
ExamView® CD

(    Test Bank for Chapter 2
CourseMate

· Interactive eBook

· Interactive Quizzes, Chapter 2
· Simulation Activities, Chapter 2
· Video Assessment, Chapter 2
www.cengage.com/school/advertising
· Crossword Puzzle, Chapter 2
· Glossary
· Flashcards, Chapter 2
· Net Bookmark, Chapter 2
Apply and Review

· Chapter Summary, p. 54
· Vocabulary Builder, p. 55
· Test Your Knowledge, pp. 55–56
· Apply What You Learned, p. 56
· Make Academic Connections, pp. 56–57
Special Features
· What Would You Do?, p. 57

· Reality Check, p. 58

Projects

· Sharpen Your 21st Century Skills, p. 53
· Winning Edge—DECA Fashion Merchandising Promotion Plan, p. 59
Annotated Instructor’s Edition
Apply, Review, and Assess
· Assess, p. 54
· Reteach, p. 54
· Enrich, p. 54
· Close, p. 57
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